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WHEN I
WAS

LITTLE,
MY

MOMMA
TOLD ME

TO USE MY
WORDS.

IT TURNED
OUT TO BE

PRETTY
SOLID

ADVICE.

THIS IS
SHANE TEPPER’S

RESUME.
PROFESSIONAL EXPERIENCE

BBDO/ORGANIC, INC.: SEPTEMBER 2017 – MARCH 2019

SOFI: APRIL 2019 – PRESENT

Senior Copywriter/Al Pacino Impersonator

Freelance Senior Copywriter/LaCroix Boy

I concepted, pitched, and executed social content and various digital collateral including 
dynamic web experiences and mobile apps.

I concept, pitch, and execute advertising and interactive collateral across numerous
platforms with particular focus on digital and social.

Wells Fargo: Concepted and executed digital creative for various campaigns including 
Affluent Mortgage, Checking, Small Business, Credit Cards, and Community Impact. The 
brand’s 2017 holiday campaign resulted in a 20% lift over the previous year’s campaign 
and provided over 433,000 holiday meals for needy families.

Student Loan Refinancing: Concepted and executed Ditch the #Debtlife, a UGC-based 
campaign featuring a $50,000 sweepstakes. Campaign exceeded its target number of 
entries by more than 25% and the recut UGC yielded dozens of ad assets for future 
campaigns.
Social: Concepted and executed paid and organic content for all SoFi products across 
the company’s social channels (Facebook, Twitter, Instagram, LinkedIn, Reddit & Quora), 
consistently exceeding benchmarks for impressions and engagement.
Crypto: Developed and executed the online experience, digital display ads, and social 
content for the launch campaign of the company’s new cryptocurrency exchange
platform in 2019.

HP: Concepted and executed on-strategy content for distribution across the consumer 
division’s social channels (Facebook, Instagram, Twitter & LinkedIn), including the brand’s 
first-ever posts recognizing Black History Month and International Women’s Day.
American Family Insurance: Concepted and executed digital collateral in support of the 
company’s various products and services. Part of the team that developed the brand’s 
digital educational platform, “Insurance Academy.”

CSE: AUGUST 2016 – APRIL 2017
Copywriter/Keurig Jockey
I concepted, pitched, and executed ad campaign collateral across numerous platforms 
including print, broadcast, digital, social, and experiential.

Coca-cola + AMC Theatres: Concepted and executed creative for the brands’
#Cupgrade coupon program.  Campaign resulted in 26.7 million impressions and
exceeded program redemption goal by 84%.
Southern Company: Concepted and executed digital, social, print, and on-site creative 
for sponsorships involving the Atlanta Hawks, Chick-fil-A Peach Bowl, and PGA Tour 
Championship.  Also helped launch Georgia Power’s official Instagram account in 2017.



INTERESTING 
FACTS:

Had a goldfish that lived
for over a decade

even though it was
missing a fin

Was once turned down
for an autograph by

Ashton Kutcher

Won a matzah ball 
eating contest in college;

 promptly vomited

Lost eighth grade
election for class

treasurer

Has never had a cavity
despite inconsistent

flossing

JUST PEACHY PICTURES, LLC:
OCTOBER 2011 – SEPTEMBER 2015
Founder & Bossman
I co-founded a video production company and built the brand from scratch.  Created
consumer- and internally-facing video content, consistently exceeding client marketing 
goals and expectations.

The Phantom of the Opera: Produced and directed a series of 50+ videos covering the 
North American touring production.  The videos released on Facebook and YouTube
periodically throughout the year, garnered 2 million+ views, likes, comments, and shares.
ESPN: Produced and directed a series of videos covering the brand’s experimental
marketing activations during the inaugural College Football Playoff National
Championship in Arlington, TX in January, 2015.
Dell: Produced and directed a case study video covering Dell’s Multimillion-dollar
engagement with the French multinational mineral company Imerys for the purpose of 
promoting Dell’s server integration platform.
Additional Clients: W Hotels, Stein Mart, Atlanta Braves, Shake Shack, American Institute 
of Architects.

FREELANCE: FEBRUARY 2010 – MARCH 2014
Camera assistant, camera operator,
cinematographer, banana-eater
I worked in the camera department on various feature films, short films, broadcast
commercials, and online videos.  Brands included Church’s Chicken, Georgia Lottery, 
Equifax, Belk, Pantech, S.C. Johnson & Son.

IMDb profile: imdb.com/name/nm3834266
Contracted by video production companies including Pogo Pictures, State Line Films, 
Spitfire Studios, Turner Studios.

ST CREATIVE: SEPTEMBER 2015 – PRESENT
Content Kingpin
I produce various forms of creative content (copy, video, photography) for clients from a 
variety of industries including entertainment, technology, real estate, higher education, and 
the nonprofit sector.real estate, higher education, and the nonprofit sector.

Oglethorpe University: Wrote, produced, and directed videos for a campaign to drive 
enrollment in the college’s Adult Degree Program (ADP).  Client reported significant 
uptick in conversions across its digital campaigns.
City of Refuge: Produced and directed videos highlighting multiple aspects of the
nonprofit organization’s philanthropic efforts.  Content helped drive $1 million+ in
charitable contributions.
HighwoodsProperties: Produced and directed aerial video content to attract preleases 
for commercial development.
Additional clients: Boys & Girls Clubs of America, Atlanta Bicycle Coalition,William Morris 
Endeavor.

EDUCATION
UNIVERSITY OF PENNSYLVANIA
Class of 2009
Bachelor of Arts in Creative Writing and American History, magna cum laude.

Additional clients: Aflac, Cricket Wireless, Aaron’s, Dunkin’ Donuts.

AT&T: Developed digital, social, and experiential creative for several of the brand’s 
consumer-facing campaigns, including internet of Things (IoT), 28 Days (Black History 
Month), and sponsorships involving the Mexican national soccer team, Atlanta United 
FC, and Boy Scouts of America.


